Adjust launches AI-powered Growth Copilot to transform app marketing analytics
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Adjust has unveiled the public beta of its AI-powered platform, Growth Copilot, which is tailored specifically for app marketers. This innovative tool is integrated directly into the Adjust measurement and analytics system, allowing marketers to engage with their data through simple, plain-language queries. By facilitating instant access to actionable insights and data visualisations, Growth Copilot aims to overhaul traditional marketing reporting processes that have often been cumbersome and reliant on data science expertise.
The motivation behind the development of Growth Copilot, as Adjust claims, stems from feedback received from clients who expressed a need for more streamlined workflows and agile decision-making capabilities. As AI and large language models (LLMs) gain traction in marketing, the ability to derive insights from data through straightforward inquiries is expected to reshape how decisions are made in the sector. Andrey Kazakov, Adjust's Chief Executive Officer, noted that “the way we make data-driven decisions is changing,” highlighting the shift towards asking direct questions rather than enduring intricate drill-downs. By automating these processes, Adjust positions itself to significantly enhance decision-making efficiency.
One of the key features of Growth Copilot is its capacity to transform routine reporting into deeper performance insights. Marketers can now monitor campaign performance in real time, quickly identify anomalies, and diagnose fluctuations without the need for extensive manual reporting. This development is particularly significant given the expanding app markets in regions such as India and Southeast Asia, where the demand for rapid marketing strategies is escalating. By enabling marketers to identify both successful and underperforming creatives almost instantaneously, the platform hopes to empower users to make informed and timely adjustments to their campaigns.
In a recent statement, Avi Blumenstein, Director of Growth Marketing at Age of Learning, praised the tool for significantly reducing the time required to generate reports, indicating it has allowed teams to focus more on strategic initiatives rather than administrative tasks. Blumenstein remarked, “What is really exciting is that this is just a glimpse of what's to come for AI and Adjust,” further emphasizing the long-term potential of integrating AI with business contexts.
The emphasis on regions like India and Southeast Asia reflects Adjust's strategic vision. April Tayson, the Regional Vice President for INSEA at Adjust, pointed out the critical role that timing plays in these fast-evolving app sectors. She explained, “Growth Copilot gives marketers a distinct edge by eliminating the friction between data and decision,” which is vital for those launching or scaling apps in rapidly growing economies.
In a broader context, the move towards AI-powered tools in marketing aligns with ongoing industry trends emphasising AI-driven personalization as a catalyst for growth. A recent report co-authored by Adjust and AppLovin revealed that mobile app installs have risen by 4% globally, driven significantly by sectors like fintech, which reported a notable 42% increase in installs. This indicates a marketplace ripe for innovation and data-driven strategies, with predictive analytics becoming central to efficient cross-channel marketing.
As Growth Copilot rolls out to a global audience, Adjust is positioning itself as a key player in a competitive landscape that increasingly favours agile, data-informed marketing strategies. With its focus on democratising access to analytical tools, the platform seeks to enhance the ability of marketers to quickly adapt to market dynamics, potentially ensuring sustained growth within the industry.
In summary, Adjust’s Growth Copilot not only promises immediate benefits in efficiency and decision-making but also aligns with a wider industry movement towards leveraging AI for enhanced marketing effectiveness. As these technologies continue to evolve, the integration of AI into marketing frameworks could reshape the industry's future, making insights more accessible and actionable than ever before.
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