Adecco’s multi-year Salesforce deal aims for over 50% AI-powered revenue by 2026
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The Adecco Group has agreed a multi‑year, unlimited enterprise licence with Salesforce that the firm says will accelerate deployment of agentic artificial intelligence across its global operations through to 2027. According to the announcement, the arrangement gives Adecco unrestricted access to Agentforce 360, Salesforce’s suite for connecting applications, data and autonomous agents on a single platform.
The company said the deal underpins its aim for “over 50% of Adecco revenues to be powered by agentic AI by the end of 2026”, framing the move as a step towards scaling AI‑driven workflows across its Adecco, LHH and Akkodis businesses. The Adecco Group noted that its initial rollout in the UK automated routine recruitment tasks and produced time savings for recruiters, faster placements and improved candidate experience; the firm claims those agentic deployments delivered about 15 percent time savings and reduced cost‑to‑serve.
Denis Machuel, chief executive of The Adecco Group, is quoted as saying: "We continue to be the pioneer of human-centric AI implementation. Unlimited access to Agentforce lets us rapidly scale proven agentic AI solutions globally and across our brands. This will improve our service speed, quality and reliability, freeing our people to focus on the human interactions that made them choose this career." The company presents the agreement as part of a broader strategy to combine automation with in‑person, human‑centred services.
Salesforce has positioned Agentforce 360 as the backbone for the “agentic enterprise”, and its executives say the platform is designed to let businesses move beyond pilot projects to predictable, always‑on agentic operations. Madhav Thattai of Salesforce is quoted as saying: "By moving beyond experimentation to a full-scale agentic enterprise, the Adecco Group is proving that autonomous agents can deliver the determinism and predictability needed to power a global business. Powered by Agentforce 360, Adecco now has the 'always-on' foundation to connect millions of job seekers with career opportunities using agents to drive 50% of their revenue by the close of 2026."
Public material from both parties highlights technical enablers for the roll‑out. Adecco says it has unified data from more than 30 Salesforce instances and other enterprise systems into a single, real‑time candidate profile using Data 360, which the company claims has improved recruiter visibility and fuelled agent‑led workflows. Salesforce’s wider product roadmap , including recent releases that expand agent capabilities, multimodal experiences and prebuilt skills libraries , provides additional context for how such platforms are being marketed to customers seeking rapid scale.
Analysts and industry commentary suggest the commercialisation of agentic AI raises questions beyond productivity gains: data governance, integration complexity and the impact on labour models are frequently flagged as risks. Adecco’s statement acknowledges those uncertainties with a forward‑looking disclaimer and emphasises its commitment to responsible, scalable AI and to redeploying staff to higher‑value human interactions rather than simply replacing roles.
The next phase of Adecco’s plan, according to its release, will expand agent orchestration in the UK, increase deployments in France and other key markets, and extend agentic capability into nearshore and offshore delivery hubs. The company said this approach is intended to raise competitiveness in smaller markets and to standardise fulfilment quality across its global talent supply chain.
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