Amazon Business reaches eight million customers with new procurement innovations
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Amazon Business has reached a significant milestone in its 10th year, now catering to eight million global customers. The platform has made substantial inroads into the business sector, counting 66 of the FTSE 100 companies among its clientele, alongside hundreds of thousands of small and medium-sized enterprises across various sectors, including education, public services, retail, technology, and logistics.
Recent findings from the 2025 State of Procurement report, released by Amazon Business, highlight that procurement leaders across Europe are grappling with increasing complexity. They face challenges ranging from fragmented supplier landscapes to heightened compliance standards and socially responsible purchasing obligations. Under pressure to optimise their resources, these leaders are prioritising consolidated solutions that enhance visibility and control, while still ensuring compliance as they scale their operations.
In response to these challenges, Amazon Business is focusing on innovative features aimed at simplifying the procurement process. Key updates in recent months include enhanced socially responsible purchasing reports and deeper integrations with procurement systems like Ariba, aimed at supporting EU customers. Shelley Salomon, VP of Amazon Business Worldwide, stated, “This milestone reflects the trust our customers place in Amazon Business to help them navigate today’s complex procurement landscape.” She added that the company is committed to evolving its offerings to meet the changing needs of businesses, from public sector teams to high-growth startups.
Among the innovations developed to support procurement processes is the Socially Responsible Programme, designed to align purchasing with social responsibility goals. Notably, socially responsible purchasing has reportedly grown four times faster than Amazon Business's overall growth. This initiative features tools such as Guided Buying Policies, facilitating conscious commerce and improved supplier transparency through sustainability certifications.
Moreover, the Invoice by Amazon (IBA) solution has been implemented to streamline purchase management by consolidating millions of products under a single supplier framework. This approach not only simplifies invoicing but also reduces administrative overhead, thereby enhancing efficiency. Real-time spend monitoring—available to Business Prime accounts—alerts customers to unusual purchasing activities, reinforcing compliance while saving valuable time on audits.
An example of Amazon Business's impact can be seen in its relationship with The King’s Trust, a UK charity focused on assisting disadvantaged young people. The charity has successfully centralised its purchasing system to enhance visibility and control over its spending, moving towards a fully digital procurement strategy. David Washbrook, Procurement Executive at The King’s Trust, noted the importance of spend visibility, emphasizing the improved accountability and decision-making made possible by Amazon Business.
As part of its anniversary celebrations, Amazon Business hosted the Amazon Business Exchange 2025 event, showcasing past achievements and future ambitions in business buying. The company’s core objective remains to develop customer-centric solutions that make the procurement process more strategic and efficient for organisations of all sizes. 
Since its inception in 2015, Amazon Business has grown to drive approximately $35 billion in annual gross sales, serving not only Fortune 100 and FTSE 100 companies but also substantial numbers from the DAX-40 list. The platform continues to expand, with strategic partnerships established across ten countries, including major economies such as the United States, Germany, and Japan. 
Looking to the future, Amazon Business remains committed to leveraging technology and customer insights to enhance its services, ensuring that business buying is as seamless and effective as possible.
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