TrusTrace recognised as a leader in digital product passports amid rapid industry adoption
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Stockholm — October 14, 2025 — TrusTrace, a provider specialising in AI-powered supply chain traceability and compliance solutions, has been recognised as a Representative Provider in Gartner’s recent Innovation Insight report titled Digital Product Passport—Unlocking Value Beyond Compliance. This report, published in July 2025 by analyst Kevin Lawrence, explores how digital product passports (DPPs), driven by tightening sustainability regulations, are set to transform product lifecycle management across multiple industries.
According to Gartner, DPPs create a detailed digital identity for products, tracing their origin, production, and environmental impact. This innovation is not merely a regulatory checkbox but a broader operational shift that opens new avenues for consumer engagement, supply chain transparency, and business value creation. Gartner projects the DPP market to grow at an impressive compound annual growth rate of 24.43% from 2025 through 2034, signalling a profound shift in how products will be tracked and verified globally.
TrusTrace’s CEO, Shameek Ghosh, emphasised that readiness for DPPs extends far beyond experimental consumer interfaces and pilot projects. “DPPs are not a project, they represent a permanent operational shift,” Ghosh said. This permanent shift requires robust backend infrastructure capable of managing accurate, auditable product-level data across complex supply chains. Without such a foundation, consumer-facing DPP initiatives risk falling short of compliance and impact.
In industries such as the EU fashion sector, where compliance deadlines approach rapidly, many companies are only beginning to grapple with the practical challenges of implementing DPPs at scale. TrusTrace supports early adopters through its AI-enabled platform, which integrates traceability, automates compliance workflows, and consolidates product data under one system, ensuring end-to-end readiness.
Several forward-looking brands already piloting TrusTrace’s solutions have reported tangible benefits. Lina Ödeen, Head of Sustainability at ETON, highlighted the value of TrusTrace’s involvement in a two-year pilot project in partnership with The Swedish School of Textiles. Ödeen noted that the pilot provided critical insights and practical experience, helping ETON better prepare for upcoming DPP mandates while simultaneously enhancing transparency and reducing climate impact throughout their value chain.
Similarly, Sandra Roos, VP of Sustainability at Kappahl, shared that participating in a DPP pilot helped clarify otherwise theoretical and vague EU regulatory requirements by allowing users to attach unique QR codes to garments and access detailed product data via mobile scanning. This hands-on experience deepened organisational understanding and readiness. Julia Persson, Sustainability Coordinator at Gina Tricot, affirmed that TrusTrace’s platform facilitates testing and visualisation of compliance processes, supporting operational adjustments ahead of regulatory deadlines.
The importance of DPPs was underscored by Gartner’s broader analysis, which indicated that digital product passports are becoming fundamental requirements for brands seeking to operate within the EU’s increasingly stringent sustainability legislative landscape. Gartner’s other research highlights that DPPs are key enablers of a circular economy by ensuring comprehensive visibility and sharing of product information across entire value chains.
TrusTrace itself has been proactive in educating the market, having launched a detailed playbook last year—Unlocking DPP—to help brands navigate the shift and leverage DPPs beyond compliance for enhanced operational efficiency and consumer engagement.
This strategic focus on infrastructure development and early industry collaboration places TrusTrace at the forefront of enabling sustainable supply chains powered by transparent, verified product data. As regulations tighten and consumer demand for product accountability grows, companies investing in such robust DPP systems stand poised to gain competitive advantages through stronger insights and heightened credibility.
In summary, while digital product passports are mandated to meet regulatory compliance, their broader promise lies in transforming supply chains into more transparent, consumer-friendly, and sustainable ecosystems. TrusTrace’s recognition by Gartner acknowledges its pivotal role in driving this ongoing transformation.
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