Trump extends TikTok deal deadline amid U.S.-China trade tensions

[image: ]
President Donald Trump has announced a 75-day extension for TikTok to finalise a deal, a move that has significant implications for U.S.-China trade relations. The extension, announced on April 4, 2025, follows previous delays and reflects the evolving complexities of negotiations surrounding the popular social media application. Trump has linked the TikTok situation to broader trade issues with China, revealing that tariffs are being used as leverage in these discussions.
In a statement shared via Truth Social, Trump indicated that his administration had made substantial progress in negotiating a deal to "SAVE TIKTOK." He cited the necessity of additional time to secure all required approvals, underlining the importance of tariffs in maintaining a fair trade balance. “This proves that Tariffs are the most powerful Economic tool, and very important to our National Security,” he stated. The new deadline now extends negotiations until mid-June 2025, following a proposal reportedly reviewed by Trump which would allow American investors a majority stake in TikTok’s U.S. operations.
ByteDance, the Chinese parent company of TikTok, has been vocal about its resistance to selling the platform under duress. After Trump's announcement of the deadline extension, a ByteDance spokesperson said, “an agreement has not been executed. There are key matters to be resolved. Any agreement will be subject to approval under Chinese law.” This statement comes in light of reports suggesting that China would not approve a TikTok deal without addressing broader trade and tariff negotiations.
The overarching influence of the Chinese government in these discussions has become increasingly evident. Official comments from Chinese representatives have underscored a commitment to protecting corporate interests against what they perceive as unfair practices. Liu Pengyu, a spokesperson for the Chinese embassy, emphasised that China opposes additional tariffs amid ongoing negotiations.
Vice President JD Vance is heavily involved in the talks surrounding the TikTok sale. While expressing optimism about the potential for an agreement prior to the prior April 5 deadline, the subsequent tariff announcement appears to have changed the landscape significantly. “We’re going to keep on working at it, but I’ll let the president make that announcement,” Vance stated on Fox News, indicating the administration's confidence.
A diverse array of American companies have shown interest in acquiring TikTok’s U.S. operations, including technology firms like Oracle, investment companies such as Blackstone and Silver Lake, and even notable individuals like Michael Dell. The scale of interest reflects TikTok's significant user base, estimated at around 170 million in the U.S. However, the finalisation of any deal rests upon resolving the intricate issues tied to the ongoing U.S.-China trade tensions.
The uncertainty surrounding TikTok poses risks for its vast user base, which encompasses roughly 5 million businesses and numerous content creators. The stakes are high, as studies suggest that small businesses utilising the platform could face significant financial losses if the app were banned. Content creator Jess Maddox, from the University of Alabama, remarked in a previous context that a ban would be "absolutely catastrophic for the creators and the small businesses who rely on it."
Faced with these developments, companies and individual users of TikTok are left in a state of limbo. Trump’s tariff strategy and the push for a TikTok sale have injected uncertainty into the platform's future, encapsulating the broader economic chess game between the United States and China. As stakeholders on both sides weigh their options, the deadline extension may provide a critical window for negotiation, but it also underscores the complexities involved in synchronising corporate interests with international relations.
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